
Promoting Your Event Using Social Media

@marissapick
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Hi, i’m @marissapick

Named as one of the 29 Top Event Industry 
Influencers to Follow by G2 Planet – December 

2017

Named as one of the Top 5 B2B content 
marketing influencers on social media 

by B2B Marketing- July 2017
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QUESTIONS?

TWEET ME @MARISSAPICK 
OR

SUBMIT Q&A TO: secretariat@ifie.org

3



The Statistics Speak for Themselves…

• Social media marketing has a 100% higher lead-to-
close rate than outbound marketing

• 84% of B2B marketers use social media in some 
form (Source: Hubspot) 

No matter what you sell and who you sell it to, using 
social media as a marketing tool can help you grow 

your brand and reach your KPIs. 
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Visual and Video with Resonate!

• Create a Highlight Reel From Prior Events
• Video provides a unique opportunity to convey the energy and excitement 

of a live event. Great visuals and catchy audio are a potent combination 
that drives registration. It also creates engagement opportunities as the 
video is shared with friends.

• Harness the Power of Visual Testimonials
• Create a template with branded images and a consistent color palette to 

help unify your marketing efforts and make it easy to share testimonial 
quotes.
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Social signals are among the most important factors in 
online marketing. Specially for complex decision-making 

processes, such as purchasing or registration.
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A lot more than just revenue should go into determine a 
marketing campaign’s value. There’s a significant array of 

different factors you need to account for when you’re figuring out 
your marketing spend:

• Who is attending this event?
• How large is the event?
• What type of event are you running? 
• How popular is the event? Is it annual?
• Where Are You Planning To Advertise?
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Use anticipation to drive sales and engagement, 
here’s how:
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Look for ways to make your event photo-worthy to 
encourage attendees to post during the event.
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How to share on social after the event
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SOCIAL MEDIA MARKETING PLAN

- Step 1: Choose your social networks.  Consider your audience, 
time and resources.

- Step 2: Ensure you have a complete social media profile. 
- Step 3: Find your voice and tone. *Remember, voice is your 

mission statement and tone is the implementation of that mission.
- Step 4: Pick your posting strategy. (When and How Often). 
- Step 5: Analyze and Test
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Start With an Objective
Every good ad campaign begins with the answer to this question: 
What do you want your ad to accomplish? Examples include increasing:
• Likes and favorites
• Video views
• App installs
• Downloads
• Event attendance
• Website visits
• Conversions on your website
• Special offer claims
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How to Measure Success

The best social media ads get the best outcomes at the lowest 
cost. Here are some metrics you can examine:
• Cost per impression.
• Cost per click.
• Click-through rate.
• Cost per conversion.
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Determine Your Target Audience & Create Your Ad

• If you’ve been in business for a while, you already know a lot 
about your customers: their age range, gender, interests, and 
geographic locations. You can display social media ads to people 
who meet existing customer profiles, and you can tweak your 
demographics based on a business objective.
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Get Started & Review Your Ad’s Performance

• Social networks offer dashboards to show 
how your ad performed. If your ad 
underperforms, you can change its content 
or adjust your target audience.

• Use A/B testing to discover which ads appeal 
to your audience.

• Social media ads are affordable and 
straightforward, which makes them great for 
beginner-level online advertisers.

• Have FUN and take chances!
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Inherent Risks of Running a
Social Media Marketing Campaign

• Legal Implications
• Public Relations Crisis
• A Security Breach
• Offending Your Audience
• Sticky-Fingered Competition
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What Do You Want to be known for?

Your digital reputation stays for life! 

Treat your reputation as if it’s permanent.  
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Measurement is important for explaining the ROI of 
your investment and for making tactical decisions. 
Use measurement to see what content and tactics 
are performing best, so you can then do more of 

what is working well and less of what isn’t.
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Social media is a powerful way 
to amplify your message. 

Whatever that message may 
be, whatever the audience.
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That is not to say any of this comes 
easy. It takes time, effort, patience 

and sometimes a thick skin. 

It’s hard to imagine a future where 
social media, in whatever form, is less 

prevalent than it is today.
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Managing Yourself: What’s Your Personal 
Social Media Strategy?

Today’s leaders must embrace social media for three reasons. 
1) Personal Brand Building
2) Drive Engagement
3) Learn and Interact
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A Few of My Favorite Tools…
• Hootsuite 
• Buffer
• Pablo by Buffer
• Photo Grid (App) 
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closing THougHTs from @marissapick

1. Be interesting. It’s just not going to work 
otherwise. No matter what. 

2. Be Interested. Look around and find 
others who are sharing things you like. 
Then interact with them! 

3. Be experimental. There is little cause for 
conservatism. Have fun, Try things! 

Engagement = Key!
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Questions?
Marissa Pick                                    

marissa.pick@gmail.com
www.marissapick.com

@marissapick
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